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ABSTRACT

‘Heal the sarth and heal oo future’ is the watch word of every dtizen whe loves the planet. Hence in
the 21" century svery one speaks of Green Tevolution, green marketing, green CoRSumers, green products,
green packages and eco-friendly terminalogy far sustainable development. The sustaingbife development of
the country depends uport the usage of green produdts ond packoges which aullify the contamination so that
the giabe becomes free from pollution of air, water and soil, This paper is an attempt o show how the non-
green packages litter the coostal belt in Kanyakumner District ond pollute the sea gnd its environs, AS
packeges are used for anything and evepything in our daily livelihood, the used pockoges are durnped into the
ocean os well g5 near the sea shore which contaminate the sail and the ocean and the flving créatures.
Therefore (t Is an cmerging need of the hour te give opt remedy for this worst situation. Green packaging
could be o better selution to erodicote such poltution, This paper infends o enlighten the readers, consumears,
morketers ond the policy mokers to erodicole polivtien n the coostol villoges by introducing Green
packaging, Green pockaging is envirarmental frignaly which con eliminate the contaminonts that destroy the
atmasphers, soil and ocean of our planet. Results from 140 sample indicates that ege, gender and econamic
erglus are the imporfent foctors. (o determite The owareness of wsage of green packaging among
respondents, The upper middle income growp hos mave dwarediass in purehosing green packages than other
Income group due to health consciousness. This poper also affers few suggestions to the marketers, poficy
mokers ond to the final consumers to ga green and sove green,
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LFEEN CONSUESS,

INTRODUCTION

Packaging plays & plvotal rele in all types of products. 1t attracts pnd enthuses the customars to
chaose the products. However after the consumption of the products, the packages are useless and the
clistomers litter, This litter wreaks havee on the environment and pollutes the environs for years together,
The living creatures which consume this litter will end up dying soon. Thix coastal villages are highly affected
due to these waste packages, Pecple, wha live near soa shore fill up landfills, that ends up as litter on the
land #nd n sea. It becomes toxic 10 many animals as they are not easily bledegradable, Therefore green
packaging could be an emerging need for the current situation to eradicate such pollution and move forward
te sustainable development, Groen packaging is the taol for pretecting the environment for the future
peneration. It is the use of materials and manufacturing methods for packaging of goods that has low Impact
on bath enetgy consumption and on the environmeant. By using this eco-friendly packaging panuiacturess
and consumers can eliminate these contaminams that destroy the atmesphere, soil and ocean of our
planet.[t is rightly remarked by Pope Benediet V1 that “Today the great gift of God's treation is exposed 10
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serious dangers and life styles which can degrade it Envirgnmental pollution s making particularly
unsustainabie the lives of the poor of the world...we must pledge ourselves to take care of the creation and
1o share its resources in solidasity”, Hence the cembination of both green packaging and sustainable
development has a greater significance for the near future among marketing, society, governmant and
CONSLIMEers,

STATEMENT OF THE PROBLEM

Dumping of garbage and plastic wastes along the sea shore in coastal villages of Kanyakumari district
has pesed danger 1o the marine including various endangered species. Most of the garbage is produced dus
to packages. They are plastics made from polyethylene. They are amang the most widely used packaging
taday which is the greatest threat to our environment, Since coastal areas are thickly populated, people of
that tocality rampant dumping of waste including plastics which increase the. pollution level. Even the
thausards of visitors who enjoy the beach also contribute to suth pollution by the way of throwing thu
snacks packets and used plastic battles, Therefore it s vivid that everyane is the couse for such pollution,
Mane of them has the thought of saving the environment and avolding pollution to bring sustainabile
development, In order to avokd such pallution, green packaging could be a better éco-practice to achieve
custainable development. Therefore, the present study is undestaken by the researcher on the title entitled
"Groen packaging: an emerging need fos the fustainable develspment”,

OBIECTIVES
Thas main objective of the study s to find out an dwareness and practice of green packaging 1a attain
sustalnable development in the coastal belt. The fallowing are the specific objectives.
» To find outthe demographic profile of the sample respondents
o Toidentily an awaroness on the usage of green packaging among respondents and
= Toanalyze the perception towards sustainable developmant in coastal belt.

METHODOLOGY

The present study 15 empirical i nature based on both primary and secondary data, Primary data
were collected from the coastal taluks in Kanyakumari district. Kanyakumari district s bifurcated into two
revenue divisions namely, Padmanabhaperam and Nagercoll having the headguarters at Thuckalal and
Nagereoil respectively. This district s comprived of four Taluks namely Vizhavankodu, Kalkulam,
Apastesswaram and Thovalal, Among the four taluks, only selected villages of Kalkulam taluk have been
chosen @ the unhverse fof the study From EKatkulam tafuk Kurumbanal, Vaniakodi, Xodimonai, and
simancolony are the villages that were selected for the study. The size of the sample for the study |4 140.
Out of this 50 samples of each from the village which has highest populatien and 20 samples of each from
the villpge with lowest population on the basis of simpie random sampling techniques, Secondary data were
collected from bocks, journals, and Internet,

DATA AND DISCUSSION
DEMOGRAFHIC COMPOSITION

Demographic profile s one of the important indicators 1o measure the level of awareness on green
packaging and 10 snalyse the perception towards sustainable development among samgple respendents. The
following table shows the demagraphic prafile of the green consumers,
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Tahie 1
o _ Demographic profile of thi respondenis
Varlables particulars Mo.of respondents porcentage
Age Below 21 years 16 i1
AL-A0 yeds L] 71
41-60 years 1 15
Ahowe G0 yeirs L |
Tatal 140 100
Gonder Male q5 a2
Female 55 B
Tatal 140 100
Ccoupatian i= Employed 72 51
unermployed 36 i
Student 32 23
Total 140 100 I
fio. of family members -9 11 51
5.7 62 44
8- 10 7 5 i
Total 140 100
Economic status Lﬂi’:'Er_thﬂdl-E' 17 12
Middle lass B0 43
Lpper middle 63 A5
| Total 140 100

Source: primary data

Table 1 shows that, 71 per cent (99) of the respondents belong to the age group of 21-40 and three
per cent (4} of the sample respendents o the age group of above 60 . It is inferred that the younger
generations are mare aware of green packaging due 1o exposure to soclal media and awareness created by
both NGOs and Pallution Contrel board. 68 per cent {95) of the sample respondents are female and 32 per
eent (45) of the sample respondents arc male, 5a it is understood that female respondents are having more
awareness due to purchasing of green packaging in the markel. This agrees with the study by Ewalerzyk
(2015} which shows that 66,7 per cent of the respondents ware women shopping themselves and their
househalds, 51 per cent [72} of the respandents are employed and 23 per cent (32) of them are students. it
intkeatas that the cost of green packaging is higher than non-gregn packaging. Therefore the students show
less intevest in buying green packaging. The findings of this study supparts with Madalyn BMarie Smith{2015)
that 62.7 per cant of the respandents were employed wha could invalve in buying green packaging product.
51 per cent of the respondents have 2 to 4 members in their Family and 5 per cent of the respondents have 8
to 10 tamily members in their famity. it is Inferred that majority of the respondents belong 1o the nuclear
{amily. Hence they are affordalle to buy green packaging. 45 per cent (63) of the respondents balong &9
upper middie class and 11 per cent {17] ef them belong to lower middle ciass, It is understocd that
maximum of the respondents belong to upper middle class level and affordable 10 buy green packaging

products,

AWARENESS OF THE RESPONDENTS REGARDING GREEN PACKAGING

Awareness leads to krowledge, and then knowledge leads to perception and finally perception leads
to purchasing behavior. Greon packaging is & new phenomence. It is impartant to know that whether the
sample respandents are aware of green packages which lead to gustainable development ar not
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sustainable development by using T-test the resull is given in table 2.

Table 3
Awareness of Sample Respondents
5. Mo. Bwarenaess Mo, of Pereentage
. respondents

1 Highly aware 5 4

a Aare 67 A5

— 3 Neutral 38 27
4 Unaware L] 14

5 | Highly unaware 10 7
Tatal 140 1040

Source; primary data

Table 3 shows that, 48 per cent (67) of the respondents are aware of groen packaging which leads to
sustainable development while fowr per cent (5) of them are highly aware, |t requires the attention of the
policy makers. This agroes with the study by Ewalersyk |2015] which shows that over &0 per cent of the
respondents were Tamiliar with the term sustainable packaging and they have knowledge regarding green
packaging, The following table measures the relationship between gender and customer perception towards

Tahl

a2

T test for significance difference between male and female respondents with respect to dimensions of
customer perception towards sustainable development

Gender
Fermale
5.no, Factors uh"l:hr T-walue | P«Value
Std, Std.
Mean | peviation | o | Deviation
1 It is important tome that th.a packaging 1 L d3ia 585 a9 14.518 n.000"*
use do nat harm the Envirgament.
5 | MY purchase habits are affected bymy | ., 0484 375 ogig | 10347 | o000
concern af our environment.
t
3 | 1amconcerned about not wasting the 493 0252 i1 | oses | 15334 |oooore
resource af aur planet.
A LV ol mysh - i soi | pooo | 347 | o783 | 13045 |0.000%"
environmentally responsible,
1 arm willing ta be inconvenienced I order
5 b toke actians that aro maore 5.00 0000 3.63 0.715 12,808 |0.000**
environmentally friendly

Sourca: Statistically analysed data
Note: ** Denotes significance at 1% level

o Since P value is less than 0.0, the null hypothesis is rejected at 1 per cent level of significance. Hence
there s significant differcnce between male and female respendents with respect to "customer
perception on sustainable development, Based on mean score of ‘It i important to me that the
packaging | use do not harm the Environment’, "My purchase habits are affected by my cancern of ouf
erviranment’, ‘tam concemed about not wasting the ressurce of our planet’, | would describe myself as

i o
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erviranmentaily responsible’ and I am willing to be inconvenienced in order 1o take actions that are
minre envitanmentally friendly’, male respendents have high impact than female respondents. Majid
Esmacilpour and Azade Rajabi{2016) found resull similar to this study through factor analysis that
cansumers ate more environmental conscious.  The following table depicts the relationship between
pronornie statuses of rewpoidents with respect to amoeunt spent on green packaging using ANGVA. In
afder ta analyse, both the null and alternative Hypothesis arne framaed.

H,: There s no significant Difference between Economic Status of Respondents with Respect to amount
spent on Grisen Package.

Hy-There |s significant Difference between Econemic Statug of Rospondents with Respect to amount spont
an Green Package

Table 3
ANOVA for Significant Diflerence between Economlc Status of Respondants with Respect to Amount spent
an Green Package

fEconomic Status
gl. Ma, Particulors F Walue P value
Lower nﬂdd]zl Middle |Upper middie
1 Amaount SEent on 1.400 i.43 347
442923 AN
graen packspge {0.000) {0.922) (0-514) 2 Lo

Source: Statistically analyred data
Mota: ** Denotes significance at 1% lovel

Sinee P value is less than 0.01, the null hypothesis ks rejected at 1 per cinl level of significance.
Hence there Is significant difference between Economic status af thie respondents with respect to amount
spent on green package. The mean score of upper middle ks better than the cther economic status with
respect 1o the amounl spent on grogn peckaging. It s inferred that the upper middle income group have
mare awareness in purchasing green packages than ather income group due to health consclousness. This
supports a study by Madalyn Marie Smith (2015) thal consumers are more likely 10 spend more and buy a
large quantity of green packaging product as thay have interast in social responsibility,

FEMDING S

= 71 per cont (99} of the raspandents belong to the age group of 21-40 and three per cent {#] af the
samgle respondents to the age group of above 60

= BB per cent {85) of the sample respondents are female and 32 per cent [45) of the sample respandents
afe male

e 51 per cent (72} of the respondents are employed and 23 per cent [32] of them are students,

» 51 gorcent of the respondents hiave 2 1o 4 mimbers in their family and 5 per cent of the respondents
fave & to 10 family members in their family. it is inferred that majority of the respondents belong to the
nucloar family, Hence they are afferdable to buy green packaging.

» A5 per cent (63} of the respondents belong to upper milddle class and 12 per cent{17] of them belang to
lower middle class.

s 4B per cont |67) of the respondents are aware of green packaging which leads to sustainable
development while lour per cent {3} of them are highly aware. It requires the attention of the poficy
rriskeers,
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# T uest for significance difference between male and female respondents with réspect 10 dimensions of
custamer perceplion of green packaging Since P value is less than 0.01, the null hypothesis is rejected at
1 per cent level of significance,

= AROVA Tor significant difforence between Ecopomic Status with respect 1o amount spent on Green
Package Pvalueis less than 0001, the null bypothesis 5 rejected at 1 per cent leved of significance.

SUGGESTION

¥ Customess are not fully aware of green packsping. Therafore awareness has to be created to the
customers through Fast reaching socal Medla, So that they will know the benefits and usage of green
packaging, and come forward to spend more on green packaging product.

#  The municipality authorities can regularly collect garbage and dispose it in an appropriate place angd use

them lor recveling purpose which makes the ceastal villages clean and will contribute to sustainable

develepment.

Fecple who lve near the coastal belt should be motivited on not to vielate the environ by way of

throwing the litters, And to be gulded to use the appropriate place where the municipality allots

The reason behind wsing non green packaging 15 due to more availability, convenient and cheap price,

Therafore the producers who produce gresn packaging should adopt these features in arder to

contribute in saving the énvirenment from pallutian,

The gowernment should produce rarms far the marketers and the manufactures o stop producing non

green packapes and tostar producing green packages 1o attain sustainable development

It & the responsibillty of the gavernment and the NGOD'$ to mokivate and to create the awareness in the

sociely 1o be a part of the soluthon, and not part of the pollution.

The manufactures and producers should Infroduce all consumable produwcts as groen pagkagad

products,

-

5

-
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COMCLUSION

"Hieal the earth, heal aur future” must be the watch word for the current scenario. 11 is Uhe
responsibility of each one to save the mother earth from being the victim of pollutlon. Green packaging
might be a best sclution to arrest pollution and to march towards sustalnable development. As coastal
wilages are highly affected by garbags szpecially of non green packages, to eradicate such pollution, this
prean packaping would be a better practice 1o attain sustainable development, Therafore (o develap green
packaging the government con adopt legisiation prohibiting certain packaging mategials wse, giving a
discount ar punishment in tax and limiting ower-packaging. Therefore green packaging or sustainable
packaging is beneficial, safe, and healthy for the individuals and communities threughaut its life cycle. Thus
groen packaging is the need of the hour to ensure sustainability of the earth and its eco system,
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